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HOME OFFICE : GRAPHIC DESIGNER

WORK HISTORY (1990 - PRESENT DAY)

REFERENCES FOLIO, SHOWREEL AND WEBSITE

SKILLSET

VITAL STATS

FREELANCE MEDIA
DESIGNER

IN2MEDIA: CREATIVE DIRECTOR

CAMOUKA: DESIGNER

AMPLIFIER PR: CREATIVE DIRECTOR

EVENT ALCHEMY: DESIGNER

AD COMMUNICATIONS:
MEDIA DESIGNER

COMPUTACENTER
DAISY
DELL TECHNOLOGIES

CORNFLAKE
MIMAKI
NAIM
PURE TECHNOLOGY

RICOH
SPECTRAL
WAVE NATIVE
ZEBRA

ACTIVISION
BANDISH PROJECT
BELRON
BOUDICA FILM
DELL TECHNOLOGIES
DOTTER

EFL
FOXTROT PAPA
GOLDENEYE GUIDES
JAGUAR
KELLOGG’S
LANDROVER

DUPLO
KOMORI
NAVTEQ
NUR
QI PRESS CONTROLS
XEROX

SPECIALISING IN DATA-HEAVY GRAPHIC DESIGN,
CARTOGRAPHY, UX DESIGN & MOTION GRAPHICS

PORTFOLIO:  www.camouka.co.uk/portfolio/CamoukaFolio.pdf

WEBSITE:  www.camouka.co.uk

SHOWREEL:  www.vimeo.com/camouka

Julian Ward
Director, Event Alchemy
email: julian@eventalchemy.co.uk
web: www.eventalchemy.co.uk

Paul Spiers
Director, Ampli�er
email: paul@ampli�ergroup.com
web: www.principlesandleadership.com

ILLUSTRATOR PHOTOSHOP INDESIGN AFTER EFFECTS PREMIERE POWERPOINT WORD EXCEL ACCESS PROJECTAUDITION

ADDRESS: 
47 LANGATON LANE, PINHOE
EXETER EX13SP

EMAIL: phil@camouka.co.uk

PHONE: 07515 463 442

EDUCATION:
    8 x ‘O’ Levels
    2 x ‘A’ Levels (Art & Design)
    Foundation Course (Art & Design)
    Degree Course (Furniture Design) 
 

CV OF PHIL BUTCHER
PERSONAL STATEMENT

I am a seasoned Graphic Designer bringing over 30 
years of experience to hand in media, marketing, 
event, app & print design, applying technical and 
creative solutions to diverse client projects both big 
and small. 

An e�ective team member, used to working with 
project, production, and administrative sta� to 
complete tasks on budget and schedule.

Skilled in client relations and negotiations, used to 
performing in deadline-driven environments with 
tight budgets.

I tend to eschew clipart in favour of unique, bespoke  
graphics, and when working on motion graphics 
projects I storyboard tightly, presenting visuals using 
the actual artwork I plan to animate with.

I have created app / website designs for corporate 
clients, visualising data-�ows using relationship 
tables.

I use project management techniques to ensure 
timely delivery of complex design projects. 

WORK MODE

I have worked in one of two modes:

DIRECT TO CLIENT (example: Goldeneye).
I work closely with the client as the sole creative on a 
project. Typically I am involved in all aspects of the 
client’s business. In this example I deliver design 
concepts through to �nished artwork for 
publications, along with ensuring all marketing &   
collateral is on-brand.

SUBCONTRACTED (example: Event Alchemy).
I work as part of an agency serving corporate clients. 
In this example I work closely with my client in a 
project management / creative lead  role to ensure all 
artwork elements match the corporate guidelines of 
their client, liaising directly with their client contact 
to meet deadlines and with suppliers to ensure 
deliverables arrive on-site, and �nally, being at the 
actual event to handle extra design work as required. 
A typical project (such as the annual Group Kick-O�) 
requires branded signage (both digital and printed), 
Powerpoint templates, App design, event documents, 
shell schemes for exhibitors, along with motion 
graphics design. 

WORK SAMPLES AVAILABLE ON REQUEST

DATE:
TODAY

THE NEW P&L
ORANGE DOOR
PLOUGH ARTS
SERVICE NOW
SIMMONS & SCHMID
SUDDEN HUNGER
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Client:
Amplifier / Naim

01
Naim Listening Station

Concept for a listening station to be 
placed on the concourse of Victoria 

Station

NAIM STATION NAIM STATION

metallic black
finish

wood shelf

hollow panel for
cable runs

downlighting

wood
paneling

flashing light

frosted edge-lit
green perspex

back-lit logo

FRONT VIEW FRONT VIEW
CROSS-SECTION

SIDE VIEW
CROSS-SECTION

flat-screen tv

header holds
power supply

BACK FRONT

NAIM STATION NAIM STATION

metallic black
finish

wood shelf

hollow panel for
cable runs

downlighting

wood
paneling

flashing light

frosted edge-lit
green perspex

back-lit logo

FRONT VIEW FRONT VIEW
CROSS-SECTION

SIDE VIEW
CROSS-SECTION

flat-screen tv

header holds
power supply

BACK FRONT



Client:
Event Alchemy / Computacenter

02
Computacenter Group 

Kick-Off Sample
(2014-2020)

Example of artwork for Kick-Off 
event

Starter
Crispy goat’s cheese fritters

marinated tomato salad and spiced pepper chutney
 Main

Welsh lamb
Roasted lamb rump and braised breast of lamb, 

with mint gremolata, leek and roast potatoes, 
roasted butternut squash and redcurrant gravy

 Vegetarian Main
Celeriac and spinach steak

 Dessert
Banana fudge delice

Roasted hazelnut, vanilla toffee
and banana ice cream

Red Wine 
Les Foncanelles, Cabernet Sauvignon 

White Wine
Italian Trebbiano Rubicone 

Awards

PLATINUM PARTNER

Awards

Top Performers Inside Sales 
(Winners Will Join This Years Top Achievers Trip)

Top Inside Sales Team
(Winning Ism Will Join This Years Top Achievers Trip)

Rookie Of The Year
(Winner Will Join This Years Top Achievers Trip)

Bdm/alliances Sales Person Of The Year
(Winner Will Join This Years Top Achievers Trip) 

Service Manager Of The Year
(Winner Will Join This Years Top Achievers Trip) 

Service Unit Team Of The Year 
(Winning Service Unit Director Will Join This Years Top Achievers Trip)

Sales Leadership Award
(Winner Will Join This Years Top Achievers Trip) 

Top 5 Performing Account Managers
(Top Three Will Join This Years Top Achievers Trip)

Top 5 Performing Solutions Specialists
(Top Three Will Join This Years Top Achievers Trip)

Top 3 Performing Contractual Services Specialists
(Top Two  Will Join This Years Top Achievers Trip)

Top 3 Performing Client Directors
(All Three Will Join This Years Top Achievers Trip)

Top Performing Business Line
(Winning Business Line Director Will Join This Years Top Achievers Trip)

Top Performing Sector
(Winning Sector Director Will Join This Years Top Achievers Trip)

PLATINUM PARTNER

FRONT COVER
(FOLDED)

INSIDE SPREAD
(UNFOLDED - SHOWING FOLD LINES)

AWARDS INSERT
(FRONT)

MENU WITH
AWARDS INSERT

MENU WITHOUT
AWARDS INSERT

AWARDS INSERT
(BACK)

BEAUMARIS LOUNGE
Saturday Blue Group

CAERNARFON SUITE
 Workshop Briefing
 Leadership Team Meeting & Dinner
 Group Inside Sales Session
 Keynotes
 Dinner & Awards

BEAUMARIS TWO
Friday Workshop 1
Saturday Red Group

BEAUMARIS ONE
Friday Workshop 2
Saturday Grey Group

Stairs

CONWY
Friday Workshop 3
Saturday Yellow Group

DENBIGH
Friday Workshop 4
Saturday Green Group

Escalator down to
LEVEL C1

Lifts
to all levels

Lifts
to all levels

Lifts
to all levels

Stairs

Lifts
to all levels

Stairs

MONMOUTH
LOUNGE

PEMBROKE
LOUNGE

Escalator up to
LOBBY LEVEL

Stairs

Stairs

Bar Area 1

Escalator up to
LEVEL C2

Escalator down to
Technology Village
EXHIBITION HALL

LEVEL C

Level C2

Level C1

THE CAERNARFON

SUITE

CAERNARFON SUITE 
Foyer Area

Down to Technology Village

Lobby Level

Hotel Check-in
& Event
Registration

Level C2

Workshops
Fri:
Sat:

Level C1

Group Inside 
Sales
(Caernarfon Suite)

Level C1

General 
Sessions
(Caernarfon Suite)

Level C

Technology
Village
(Exhibition Hall)

C2

C1

C

PLATINUM PARTNER



Client:
Amplifier.pr

03
Amplifier Re-Brand

A re-branding exercise for Amplifier 
using negative space to represent 

the various divisions.

communications

communications

lifestyle

lifestyle

technology

technology

strategy

strategy

digital

digital



Client:
Event Alchemy / Daisy

04
Daisy: The Journey

Six-fold brochure for internal  
comms

INSIDE ARTWORK

OUTSIDE ARTWORK



Client:
Goldeneye

05
Goldeneye Devon 

Guidebook 2022
Sample spreads



Client:
Goldeneye

06
Goldeneye 

North Cotswold Walks
24pp folding map



Client:
Plough Arts Centre

07
Plough Arts Centre

Mobile App Design 
& Relationship Table



Client:
Plough Arts Centre

08
Plough Arts Centre

Isometric Plan of Building



Client:
JoyntSounds

09
JoyntSounds

Branding & artwork 
for JoyntSounds 
record releases



Client:
Torridge District Council

10
Torrington Walks Map

Walking guide to Torrington 
Commons, including a Tarka Trail 

tube map



Client:
Archaeologists Engage

11
Archaeologists Engage

Notable Buildings
Line Drawings



Client:
Amplifier / Zebra / Mimaki

12
Ad Campaaigns for 

Zebra & Mimaki
“Be Outstanding” for Zebra

“Use Paper Wisely” for Mimarki



Client:
PureTech

13
PureTech Stickers

Stickers for Pure-technology for 
customising mouse maats and 

laptop cases



Client:
Dotter

14
Dotter

Infographics
The number of UK adults who 
access the internet every day

33,000,000

(    = 1 MILLION)
The number of FMCG related 
searches in the UK each year

350,000,000+

The percentage of people who use 
the internet for grocery shopping

74%

The number of shoppers 
who use the internet 
daily for grocery 
shopping research

1 in 10

The percentage of people
hunting pricing info, deals 
and promotions

48%

163,200,000,000
The value in £s of the UK Grocery market each year

5,600,000,000
The number of £s that comes from online grocery sales

The relatively small 
percentage of all 
grocery sales that 
are managed online3.4%

The number of main household 
shoppers who have bought 
groceries online

1 in 4

The percentage of shoppers who 
are engaging with 'add to basket' 
messages direct from brands

20%
The percentage of 
Open Stores engagements 
on Smartphones

30%

The value in pence of each
engagement with 
Dotter Open Stores9p

The value in pence of each 
person engaging with 
Open Stores on Facebook36p

1p 1p 1p 1p 1p 1p 1p 1p 1p

1p 1p 1p 1p 1p 1p 1p 1p 1p

1p 1p 1p

1p 1p 1p

1p 1p 1p

1p 1p 1p 1p 1p 1p 1p 1p 1p

1p 1p 1p 1p 1p 1p 1p 1p 1p

The number of
seconds it takes

on average to
make a decision at

a supermarket shelf

6s 180sVS

Purchase Intent Visits (%) 

The average 
number of
seconds spent 
browsing Dotter 
Open Stores

The average number of 
product pages viewed when 
browsing Dotter Open Stores 

3 pages

Average Conversion Rates 
by Traffic Source

All Facebook Website Advertising

2.56

9.50

5.73

2.10

The percentage of all consumers 
exposed to Open Stores who 
actively engage

Purchase Intent
by Traffic Source

Facebook (52.8%)

Website (31.3%)

Advertising 
(17.7%)

PURCHASE INTENT – CONSUMERS ACTIVELY ENTERING OPEN STORE BY SELECTING A RETAILER
THINKINSIGHTS WITH GOOGLE – ONLINE ENGAGEMENT AND FMCG SPEND IN THE UK – 08/2012

IGD UK GROCERY RETAILING, 11TH FEB 2013 3
NIELSEN GLOBAL SURVEY OF DIGITAL’S INFLUENCE ON GROCERY SHOPPING (6TH NOV 2012)

OFFICE OF NATIONAL STATISTICS, INTERNET ACCESS REPORT, Q2 2012
BRAND REPUBLIC PRODUCT OF THE YEAR 2013

BRAND GUIDELINES



Client:
Dotter / Activision

15
Call of Duty App for Dotter

App design for Dotter & Activision

BLACK OPS 2 
STANDARD EDITION

BUY NOW FROM £29.99

BLACK OPS 2 
STANDARD EDITION

BUY NOW FROM £29.99

BLACK OPS 2 
STANDARD EDITION

BUY NOW FROM £79.99

BLACK OPS 2 
HARDENED EDITION

PLAYSTATION 3

Select Platform:

United Kingdom

United States

France

Italy 

Germany

Spain

Denmark

Norway

Finland

Sweden

Belgium

Netherlands

Poland

Russia

BLACK OPS 2 
HARDENED EDITION

PLAYSTATION 3

Select Platform:

BLACK OPS 2 
HARDENED EDITION

PLAYSTATION 3

Select Platform:

BLACK OPS 2 
HARDENED EDITION

PLAYSTATION 3

Select Platform:

BLACK OPS 2 
HARDENED EDITION

PLAYSTATION 3

Select Platform:

BLACK OPS 2 
STANDARD EDITION

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. In vitae nisi ac dui placerat 
malesuada vitae id nulla. Duis quis quam 
diam. Curabitur sed eros leo, non blandit 
eros. Suspendisse potenti. Cras non 
massa libero. Cum sociis natoque penati-
bus et magnis dis parturient montes, 
nascetur ridiculus mus. Nullam lobortis 
porttitor dolor non blandit. Nam eget est ut 
dolor dignissim scelerisque vel fringilla 
magna. Praesent congue tempus ullam-
corper. Nullam faucibus faucibus condi-
mentum.

Sed vitae justo magna, vel egestas elit. 
Cum sociis natoque penatibus et magnis 
dis parturient montes, nascetur ridiculus 
mus. Sed ornare, ipsum nec pharetra 
lobortis, nisi ipsum hendrerit sapien, a 
aliquet sem quam nec leo. Maecenas vitae 
fermentum tellus. Praesent condimentum 
consectetur laoreet. In leo elit, consequat 
eleifend ullamcorper eget, adipiscing ac 
nulla. In tincidunt dolor est. Mauris non 
urna mattis nisl lacinia imperdiet. Phasel-
lus malesuada blandit leo vitae imperdiet. 
Sed pulvinar egestas felis et bibendum. 
Nullam sed gravida mi. Phasellus male-
suada sem non felis porttitor gravida. 
Morbi cursus mattis turpis eu posuere. 
Vestibulum ante ipsum primis in faucibus 

BLACK OPS 2 
STANDARD EDITION

BUY NOW FROM £29.99Powered by Dotter

More information about Dotter

Terms and Conditions
Cookie Policy
Visit Website

Flag button
32px dia.

on 44px sq.
trans.back

Info. button
32px dia.

on 44px sq.
trans.back

Exit button
32px dia.

on 44px sq.
trans.back

Scroll bar
centred below 

button

Exit button
32px dia.

on 44px sq.
trans.back

Previous button
H64px W34px
85% opacity

Next button
H64px W34px
85% opacity

Back/Rewind
button

on 44px sq.
trans.back

Dotter button
32px dia.

on 44px sq.
trans.back

Product Image
W320px, H310px Tap flag button to reveal

Panel slides out from L/H edge
60% from left (192px)

Black, 85% opacity

Selecting country or clicking
outside closes the panel

with the same slide transition

Vertical Spaciing between icons 44px
Text 14pt

Scrolling list with 
slider progress indicator

Tap info. button to reveal
Panel slides out from R/H edge

Text area, W266px - 14pt left justified

10px padding from Product Title area
10px padding from L/H edge

Background colour same as button colour
Text colour same as button text colour

Tap Dotter button to reveal
Panel slides out from bottom edge

W320px, H180px - 16pt centred

Black, 85% opacity

Product Title text area - 16pt
W232px max, H44px

5px vertical padding
between elements

All Buttons are drop-shadowed
3px offset, 3px blur, 75% opacity

Buttons
anchor
to base

Buttons anchor to base

Product Title text area - 16pt
W232px max, H44px, 5px padding from top edge

Extra text area - 14pt
W300px max, H25px, 5px vertical padding

Select Platform drop-down list - 16pt
W300px max, H44px, 5px vertical padding

iPhone 5: CoD Black Ops II Standard Edition

iPhone 4: CoD Black Ops II Hardened Edition Select Retailer: 1 to 3 icons Select Retailer: 4 icons Select Retailer: 5 or 6 icons Select Retailer: 7 or 8 icons Select Retailer: 9 or 10 icons

The Country Select Overlay The Info panel The Dotter panel

Product Title text area - 16pt
W232px max, H44px

5px padding from top edge

Retailer icon area
Layout dependent on number of retailers

Amazon
£79.99
Game
£79.99

Asda
£79.99
GameStop
£79.99

Sainsburys
£79.99

Tesco
£79.99
Another
£79.99

Another
£79.99
Another
£79.99

Another
£79.99

Amazon
£79.99

Game
£79.99

Asda
£79.99

Sainsburys
£79.99

Amazon           £79.99

Game           £79.99

Asda           £79.99

Sainsburys          £79.99

Amazon      £79.99

Game      £79.99

Sainsburys     £79.99

GameStop
£79.99

Tesco
£79.99

Another
£79.99

Another
£79.99

Amazon
£79.99

Game
£79.99

Sainsburys
£79.99

Asda
£79.99

GameStop
£79.99

Tesco
£79.99

Buy Now button - 16pt
W300px max, H44px

VARIABLE SPACE BELOW ‘BUY NOW’ BUTTON
THIS SPACE LEFT BLANK TO ACCOMODATE
THE VARIABLE HEIGHT OF PHONE DISPLAYS
(e.g. the difference in relative height between an iPhone 4 & 5)

VARIABLE SPACE BELOW ‘BUY NOW’ BUTTON
(e.g. the difference in relative height between an iPhone 4 & 5)

Retailer Icons (4): 44px sq.
25px vertical padding
drop-shadowed, 3px offset, 3px blur, 75% opacity
Inset 10px from L/H Edge

Single line of text:
Retailer name - 16pt, Left-justified 10px from icon
Price - 20pt, Right-justified

Retailer Icons (1-3): 66px sq.
20px vertical padding

drop-shadowed, 3px offset, 3px blur, 75% opacity
Inset 10px from L/H Edge

Single line of text:
Retailer name - 16pt, Left-justified 10px from icon

Price - 20pt, Right-justified

Retailer Icons (5-6): 44px sq.
35px vertical padding
drop-shadowed, 3px offset, 3px blur, 75% opacity
Inset 10px from L/H Edge

Double line of text, vertically centred to icon:
Retailer name - 16pt, Left-justified 10px from icon
Price - 20pt, Left-justified 10px from icon

Retailer Icons (7-8): 44px sq.
25px vertical padding
drop-shadowed, 3px offset, 3px blur, 75% opacity
Inset 10px from L/H Edge

Double line of text, vertically centred to icon:
Retailer name - 16pt, Left-justified 10px from icon
Price - 20pt, Left-justified 10px from icon

Retailer Icons (9-10): 44px sq.
10px vertical padding
drop-shadowed, 3px offset, 3px blur, 75% opacity
Inset 10px from L/H Edge

Double line of text, vertically centred to icon:
Retailer name - 16pt, Left-justified 10px from icon
Price - 20pt, Left-justified 10px from icon

DOTTER Mobile Phone Widget (320px width x ∞height) 
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Above Left: Cypriot Hook-Tang found locally
Right: further examples in pristine condition

This steep river valley provided 
the perfect hunting ground for 
prehistoric people. The landscape 
would have been heavily forested 
and would have sheltered predators 
such as bears, wolves and eagles. 
We know Stone Age hunters 
camped around the hilltop, 
as scatters of � int � akes from 
knapping (shaping) stone tools, as 
well as � nished tools, have been 
found. Neolithic people began 
farming the land surrounding the 
valley in c.4000BC-2500BC. 

By the Bronze Age, village 
settlements and territories were 
established, as shown by the burial 
mounds on Darracott Moor, north 
of Great Torrington. In� uential 
members of society were buried 
under large mounds of earth called 
barrows, in stone boxes, known 
as cists, or in earthen pots/urns. 
Finds from this period in the town 
and surroundings are; axes, knives 
and even a Cypriot hook-tang 
spear, evidence of trade between 
communities and across the 
continent of Europe. 

One of the barrows was excavated 
by an amateur archaeologist in 
1875, Mr George Doe. The burial 
contained a � ne dagger (the 
‘Huntshaw Ogival Bronze Dagger’), 
with remains of its scabbard and 
hilt: showing it to be a high status 
grave. This dates to 1650-1400BC.  

The Torridge and Taw river valleys 
have a recurring pattern of Iron 
Age hillforts on their key outcrops 

Great Torrington Heritage Trail

Welcome to Great Torrington! Your 
journey into our past begins here...

1

Directions:
Park in South Street Car Park, 
locate the INTRODUCTION & 
ROUTE board on the south side 
of the car park, below the Castle 
Hill Centre. Exit through the hole 
in the wall by the board onto Old 
Maid’s Walk, overlooking the 
river valley below...

Overlooking Torridge Valley from Old Maid’s Walk

Example of an Iron-Age Roundhouse

Cremation Burial Urn

Castle Hill: 
Gateway to the Past

2 Overlooking the valley: 
Pre-history to the 
Roman Invasion

In 710 AD the Saxons drove out the 
British tribes, bringing North Devon 
under the control of the Kingdom 
of Wessex. Great Torrington grew 
into a proper town and was called 
‘Torictun’ which loosely translated 
means ‘settlement on the rough river’. 
Being a stronghold, the town is 
mentioned in several charters by the 
Kings of Wessex, the most famous in 
937AD by King Æthelstan (Alfred the 
Great’s grandson and the � rst King 
of England).

By the 11th century Torictun was 
owned by a powerful noble called 
Beorhtric, who had a feasting hall 
prominently placed on the hilltop. 
He was cousin to Edward the 
Confessor, the King, and was very 
wealthy, owning estates throughout 
the South West. He was a senior 
court advisor and became emissary 
to King Baldwin of Flanders in 1050. 
Matilda, the King’s daughter, fell in 
love with him but he rejected her as 
he was already engaged. After the 
Norman invasion of 1066 Matilda, 
who had eventually married 
William the Conqueror, had all of 
Beorhtric’s lands taken from his 
family and he was locked up in 
the castle dungeon in Winchester 
where he starved to death. The 
ultimate revenge! 

In 1068 William gave the manor of 
Great Torrington to his half-nephew 
Odo Fitz-Gamellin. In the 1086 
land survey of England, known as 
the Domesday Book, ‘Toritone’ is 
recorded as having 95 households. 
In contrast London, by then the 
capital had only 204 households!

4 Torrington Castle:
Burn burn burn!

The 2014 Castle burning by The Torrington Cavaliers (© D.Eadie 2012)

6 Commmunity Spirit:
Market and Town Life

Directions:
Proceed through the Pannier 
Market, exiting to the town square 
and the WATER FOUNTAIN board.

7 Crime & 
Punishment:

Lady Margaret Beaufort by Meynnart Wewyck

8 The English Civil War:
The Battle of Torrington 1646

In 1642 disagreement between King Charles and many of his nobles and 
Parliament on religious freedom and the power of the monarchy spiralled 
into a third civil war.  Between 1642-1651 the war raged, with battles and 
disruption in almost all of England, Ireland and Scotland. King Charles was 
tried and executed in 1649, his son and heir was exiled in 1651. North Devon 
was divided, Bideford and Barnstaple being pro-Parliamentarian, Great 
Torrington solely supporting the king. 

The Royalists were defeated decisively in Bovey Tracey in 1646 and a new 
commander, Sir Ralph Hopton, was appointed, the army retreating to Great 
Torrington, refortifying the castle and adding to the defences, protecting 
the line of retreat back into Cornwall. Lord Hopton’s army numbered 3000 
cavalry and 2000 infantry. 

The 10,000 strong Parliamentarian army led by Sir Thomas Fairfax 
approached from South Molton on the evening of 16th February 1646. An 
outpost of Royalists based at Stevenstone House, east of the town, alerted 
the defenders and the two armies met at the barricades. Fairfax meant 
to attack in the morning but an initial skirmish got out of hand and the 
Parliamentarians quickly pushed the Royalists back into the town and a 
battle of attrition soon developed with street to street � ghting.

 A stray spark lit the store of eighty gunpowder barrels in St Michael and All 
Angels’ church which exploded, killing as many as 200 prisoners locked 
in the church itself and blowing o  ̈  the roof, killing many townspeople 
and igniting a devastating � re. This event e  ̈ ectively ended the battle and 
the Royalists quickly retreated into Cornwall, abandoning the town. Great 
Torrington was raided by the successful Parliamentary army, houses burned 
and defences knocked down. The manor house was heavily damaged and 
the church and castle largely destroyed.

When the monarchy was reinstated, known as the ‘Restoration’, in 1660, 
Charles II gave grants to towns which had remained loyal to the crown and 
which had been damaged in the Civil War. Great Torrington received such 
a grant. Much of the market square and Guildhall were repaired and the 
town � ourished.

Directions:  
Continue to the corner of  the town square, turn right, walk past The 
Plough Arts Centre to the CIVIL WAR board.

North Devon’s Highwaymen
The development of new well- 
maintained toll roads run by 
companies, rationalised the road 
network and focussed the wealthy 
along certain routes. The Bideford to 
London road ran through Torrington 
on the line of New Street. 

These new roads drew a new and 
more organised type of criminal, 
thieves called highwaymen, who 
robbed coaches; famously they 
shouted ‘your money or your life’ or 
‘stand and deliver’ when attacking. 
Coaching Inns brought great wealth 
to towns in this period, both The 
Plough and The Globe are surviving 
examples and once had rear yards and 
stables facing directly onto the road. 

Tom Faggus was a late 17th century 
blacksmith who lost his living and 
his � ancée after a legal battle with a 
wealthy Devon family. He became a 
highwayman and, much like Robin 
Hood, he only stole from the rich. With 
the help of his ‘enchanted strawberry 
mare’ Winnie, he escaped numerous 
traps, including jumping over the 
parapet of Barnstaple’s bridge and 
dropping into the river below when 
cornered by constables. His career 
ended in a tavern, after o  ̈ ering a drink 
to an undercover constable disguised 
as a beggar. He later achieved 
immortality as a character in the 
famous novel ‘Lorna Doone’ published 
in 1869 by R.D. Blackmore.

9 Health  & Highwaymen: 
Potacre St. & New St.

Directions:
The HEALTH & HIGHWAYMEN 
board is alongside the CIVIL WAR 
board. 

Afterwards,  turn left at the corner 
of the square and proceed down 
Potacre Street and left onto New 
Street.

10        Lady Margaret 
Beaufort and 
Torrington Manor

Palmer House

12 Torrington’s 
Revival: the 18th 
and 19th century

Vaughan Tapscott Gloving Factory

Front entrance to the Pannier Market

Directions:
Turn left and proceed along Old 
Maid’s Walk with the Castle Wall 
to your left until you reach the 
PREHISTORY/GEOLOGY board.

Beorhtric’s feasting hall was 
demolished by Odo and in c.1090 
he had a motte and bailey castle 
built. The large mound and 
earthworks next to the bowling 
green and around the car park 
are the remains of this castle. The 
keep (tower) would have sat on the 
top of the motte mound, with a 
mix of wooden and cob buildings 
in two enclosures, the baileys, 
surrounded by palisade fences on 
massive ramparts, with ditches. 
Odo married Fila, daughter of 
another powerful Norman lord, 
Tetbald FitzBerner and created the 
Feudal Barony of Great Torrington, 
adopting the surname ‘de Toriton’. 

The � rst civil war to a  ̈ ect Great 
Torrington was known as ‘The 
Anarchy’ (1135-1153AD), a � ght for 
succession between the former 
king’s daughter, Matilda and her 
cousin Stephen. The Barons de 
Toriton supported Stephen in the 
war, and as a result, Torrington 
castle and town were attacked and 
burnt. The de Toriton family had 

to pay a � ne and ask for a pardon 
from Matilda’s son. The family’s 
fortunes improved when in 1198 
John, Baron of Torrington became 
Sheri  ̈  of Cornwall, representative 
for the King. 

On 27th August 1216 William IV, 
Baron of Torrington, was Attainted, 
which means all of his land, 
possessions and money was taken. 
William and other Barons had 
fought against King John I, who was 
trying to resist the rules imposed by 
Magna Carta.

In 1221 there was another crisis: 
William forti� ed (‘crenellated’) the 
castle’s outer ramparts in stone, 
without permission. This was 
known at the time as an illegal 
or adulterine castle. King Henry 
III was furious and he sent the 
Sheri  ̈  of Devon with a troop of 
soldiers to demolish the walls and 
� ll-in the moat. The � rst planning 
permission dispute!

Matthew, William’s uncle, 
eventually paid a � ne of £100 after 
William died, (about £192,000 
today) and rebuilt the castle. He 
was the last Baron of Torrington, 
dying in 1226 with no heirs. The 
estate was split between his � ve 
sisters and their children.

William the Conqueror (William the  Bastard)

Directions:
Proceed through the car park 
by the Castle Mound to the 
CASTLE HISTORY board.

Directions:
Walk along the square  to the 
Town Hall. Here you will � nd  the 
CRIME & PUNISHMENT board.

Sir Thomas Fairfax, Parliamentarian General Lord Hopton, RoyalistVs.

The Black Horse
Rebuilt and reopened 
in 1681 after being 
damaged in the 1646 
battle, this historic 
pub occupies two 
medieval shop fronts. 
It was Lord Hopton’s 
headquarters when 
the Royalist army 
occupied the town.

Directions: 
Continue along New St, turning 
left into the Churchyard where 
you will � nd the MOATED 
MANOR board.

St Michael and All Angels’ Church today

and there is a very good surviving 
example at Huntshaw, called Berry 
Castle. This is the type of settlement 
the people would have occupied, 
living in round houses. Torrington 
has a lot of earthworks around the 
top of the hill, although some are 
terraced commons walkways and 
barricades from later battles. Others 
may date to the defensive settlement 
of this outcrop.

The tribes of Devon, collectively 
known as the ‘Dumnonii’, resisted 
the Romans when they invaded in 
43AD. Roman Emperor Vespasian 
led the 2nd Augustan legion in 
quelling them with a violent 
military campaign from his base 
camp at Exeter (‘Isca’) in c.49-50AD. 

EVERYTHING IS FINE(D)
Pretty much everything you did 
in medieval times attracted a 
� ne, payable to the Lord of the 
Manor:
•Merchet: A � ne paid for a 
licence to marry. 
•Legerwite: A ‘laying down’ � ne 
was the � ne levied on a woman 
who had had pre-marital sex.
•Chidewite: The � ne for having 
an illegitimate child.

Common Medieval Insults:
Life was stressful for the Serfs and 
rivalries were high. Some common 
medieval insults the people of 
Torrington would have used: 

•Bamfoozle: liar, deceiver

•Rake� re: bad guest who overstays 
     their welcome

•Raggabrash: messy/disorganised 
     person

•Muckspout: foul mouthed 

•Whi�  e wa�  e: time waster

•Bewattled: confused, stupid or 
     drunk person.

•Cockscomb: A vain person 
(a comb is the red � ash on a cock’s 
head, used for mating displays and 
generally strutting around looking 
self-important).

Great Torrington Water Fountain

The earliest record of a ‘feria’, or fair 
being held in Torrington, is in 1221, 
controlled by William Briwer, held at 
Michaelmas, (September). 

The 1249 Assize Roll records 
Torrington as ‘Villata de Chepyng 
Toriton’ which roughly translates to 
‘Town of Market Torrington’.

The Indictment of the 
Gentlemen of Devon
The second civil war in which Great 
Torrington was involved was in the 
15th century and known as the War of 
the Roses (1455 - 1487).

In November 1483 Robert Burnaby, 
Willian Chilson, John Crocker, 

Being hung, drawn and quartered

Left: The Pillory
Right: The Scold’s Bridle

Lady Margaret Beaufort was born in 
c.1441/1443, the daughter of the Duke 
of Beaufort, a descendant of Edward 
III. Margaret became an accomplished 
political player in the Wars of the Roses, 
born into the House of Lancaster but 
also related to the House of York. She 
married Edmund Tudor, the half-
brother of King Henry VI and gave birth 
to a son, Henry, in 1457, six months after 
her husband’s death. 

Margaret supported her son in his 
claim to the throne and in 1485 
Henry Tudor, the Earl of Richmond, 
successfully returned to England and 
raised a rebellion against Richard III, 
winning at the Battle of Bosworth Field. 
King Richard III died in the � ghting and 
Henry was crowned Henry VII. Shortly 
after his coronation Henry granted his 
beloved mother the wealthy and loyal 
manor of Great Torrington, amongst 
many other estates.

In the later 1300s the seat of the 
Lord of Great Torrington had been 
moved to a new site north of the town, 
adjacent to the parish church. Here a 
large moated manor house complex 
was constructed. Margaret further 
extended and improved the manor 
house and spent considerable time 
visiting the town, moving her library 
of books here. She later went on to 
gift the manor house to the Rector. 
Unusually, Margaret also gifted the 
books in the manor to the town and 
gave money for a new library. 

The church c.1800

Directions:
Proceed to the far side of the 
churchyard to the PALMER 
HOUSE and POLICE  board. 

The earliest record of a church at 
Great Torrington is at the castle, the 
Church of St James. In 1259, a charter 
records the instating of a priest 
named Humphrey to a newly-built 

The third is Hugh Peter; a fanatical 
half-Dutch Presbyterian minister. 
He became senior army chaplain 
in the Parliamentarian New Model 
Army. Replacing John Howe, he was 
very unpopular with the formerly 
Royalist townspeople, having been 
present during the 1646 battle. He 
enforced the ban on celebrating 
Christmas: no drinking, mince 
pies or singing carols.  He was 
later executed for regicide, for his 
active involvement in King Charles I 
execution. 

In the 20th century William Keeble 
Martin, the famous naturalist, was 
vicar here when he wrote ‘Concise 
British Flora’. 

Great Torrington has two exceptional 
18th century townhouses: Cawsey 
House at 28 South Street (you can’t 
miss it: look for the � ne ‘shell’ door 
with plaster decoration). It is Grade 
II* Listed and preserved by the 
Landmark Trust. It was built in 1701 
by Giles Cawsey, Town Clerk and a 
wealthy merchant, and may have 
been designed by famous architect 
Nathaniel Gascoyne.

Palmer House, on New Street is just 
opposite the churchyard (look to the 
north, across the road), with a � ne 
decorated Palladian brick facade. 
It is also Grade II* Listed, but is still 
a private house. It was built by Sir 
John Palmer (abt. 1752 - 1827) in 1752. 
John was an in� uential solicitor and 
three-times Mayor.

Return to South Street via 
Church Lane and White’s 
Lane

Police Station 
In the west corner of the Churchyard 
can be found the former Police Station 
and Gaol. Before 1839 there was no 
formal police force, but Torrington 
had a Parish Constable from medieval 
times. The Constable was paid by 
the Town and had a sta  ̈  and a 
baton. There was obviously rather 
a scandalous issue of Constables in 
Torrington being drunk on the job 
as a meeting in the Guildhall in the 
early 18th century announced  “No ale 
shall be allowed to the constable unless 
when at a bon� re which the mayor and 
Corporation shall be present”.

19th Century Police

Cremation Burial Urn

PREHISTORY/GEOLOGY board.

Huntshaw Ogival Bronze Dagger
© Michael Jones www.berrycastlehuntshaw.com

Stone Age Flints (on view in the museum)

3 Castle Bank:
Saxons vs. Normans

Directions:
Continue along Old Maid’s Walk, 
veering left towards Barley Grove  
Car Park until you reach the 
CASTLE RAMPARTS board. 

5 Medieval Times:
The Feudal System

Directions:
Proceed right and around the 
lane to the rear entrance to the  
PANNIER MARKET.

The Normans formalised and 
enforced a class system known as 
the feudal system; with the King at 
the top, this was based on the rights 
to land ownership and associated 
responsibilities. 

The Tenant-in-Chief held the land 
directly from the king and could 
own vast estates, being a nobleman. 
The Lord of the Manor dealt with a 
speci� c area. In Great Torrington 
the Barons held both roles. Next in 
charge were the knights who served 
the baron, then a baili  ̈  or steward 
who was administrator and � nally the 
town guard troop who maintained 
social order, as there were no police.
                    

Later in the medieval period the 
town also had a group of citizens 
called Burgesses, who owned their 
own properties and had trading or 
professional businesses. These people 
made up the o  ̄  cials of the borough, 
such as the Mayor, Clerk and Crier. 
In a rural place like North Devon, 
outside of town, farmers who owned 
their own land and houses outside of 
town were called Yeomen.

The majority of people rented their 
houses from the Lord of the Manor 
and worked on his land as payment 
in kind; these were known as Serfs. 
Ultimately their lives were under the 
complete control of the Lord, who 
could decide issues like inheritance or  
punishment and even exile someone.
The Lord would also tax the Serfs for 
their produce and make them pay 
tithes for the support of the church. 
If land was sold by a Lord, he would 
sell the houses and occupying serfs. 
After the Black Death pandemic had 
devastated the population in the 
14th century it became illegal to be 
unemployed in the countryside. 

A record of 1291 records the town as 
‘Magna Toriton’ (Great Torrington) for 
the � rst time. 

The 1544 Charter of Incorporation 
decreed Torrington had one o  ̄  cial 
weekly Saturday market and biannual 
fairs in September and April.

The Pipowder Court (‘piepoudre’
translated from Norman French- ‘dirty, 
or dusty feet’) was the open air courts 
of justice, held at the fair, dealing 
with claims such as slander and feuds 
between traders. Rife with corruption, 
it often descended into mass brawls 
and shouting matches.   

Great Torrington Market Square was 
one of the largest in North Devon, 
it occupied the whole of the centre 
of town. Traders operated from 
shops around the square and timber 
covered market stalls were wheeled 
into position whilst others had large 
foldable trestle tables. 

Great Torrington was famous for 
leather working in the medieval 
period: saddlery, boots and gloves 
were a particular specialty. The 
market square was the centre of 
town life but there were lots of rules. 
Medieval football was played in the 
street, often by unlimited numbers 
and there were often deaths! It was 
banned in town centres in 1388. 

The town square was also for showing 
o  ̈  and socialising. Clothing in a 
town could be highly controlled by 
the authorities, with � nes for tunics 
being too short or for wearing shoes 
that were too long. Men’s fashion was 
considered particularly important 
as the more impractical, the more it 
expressed wealth as it implied the 
owner didn’t need to work.

Keeping such a large and busy town 
clean fell to many junior o  ̄  cials 
who could be � ned or even whipped 
publicly for lack of diligence; many 
court quarterly sessions from the 
mid 18th century show the pig 
drivers were constantly in trouble for 
allowing feral pigs to wander in the 
streets and the churchyard!!!

Prison wasn’t established as a 
deterrent for crimes until the 
1270s; instead there were many 
other punishments. 
Theft:  a � nger or even a hand 
of the guilty could be cut o� . 
Thieves could also be branded 
on the forehead and excluded 
from town.
Drunkenness: Stocks or the 
pillory. Go and see Torrington’s 
stocks at the museum!  
Gossip/Libel: The scold’s 
bridle, or in serious cases, the 
tongue could be cut out.
Heresy: Banishment if the 
culprit repented, burning at 
the stake if not. 
Adultery:  Your nose and lips 
could be cut o� !

Thomas Fulford, Thomas Green� eld, 
Hugh Lutterell, John Norris and 
Bartholomew St. Leger were all tried 
by Justice Lord Scrope, in the town 
square, for the crime of rebellion 
against unpopular king, Richard III. 

Many Devon nobles supported a rival, 
Henry Tudor’s claim to the throne. 
Some nobles escaped to France, 
others were � ned and imprisoned; 
two, Sir John Rame and Sir Thomas St 
Leger were both beheaded at Exeter 
castle. 

Torrington, seen as a base for the 
rebellion, was later looted and the 
town � ned.   

Witch Trials
At the end of the 17th century most 
witch hunts across England had 
stopped but in Devon there were 
a last few scandalous cases. Great 
Torrington has three witches recorded: 
Tibble Brewer, from a well known 
Torrington family, was accused of 
being a witch for apparently ‘acting out 

a pantomime of snipping the cord of life’ 
with a set of sheep shears. It’s thought 
she was executed after a trial in the 
town square. Wilmote Dorvells and 
Elizabeth Walter  were committed 
‘Upon suspicion of witchcraft’ in 1659; 
we don’t know what happened to 
them as the original records are 
lost. Convicted witches were usually 
hanged and were often tortured to 
get them to confess. One form of 
torture was being ‘swum’: being 
dunked in the river to see if you 
� oated (and were guilty) or sank (and 
were innocent).

A witch being ‘swum’ 
(from ‘Chap-books of the 18th Century’ 1882)

‘Potacre’ is a corruption of the word 
‘apothecary’ and was the area in 
medieval Torrington where many 
herbalist shops were to be found. 
Doctors were rare, the � rst College of 
Physicians not opening until 1518 in 
London. These apothecaries o  ̈ ered 
a selection of bizarre ‘medicines’ and 
genuine herbal curatives, such as:

•Vervain (a herb): infused with 
vinegar was used to ‘expel worms from 
the belly’. 

•Valerian (a herb): when boiled 
with urine was thought good for 
treating plague.

•Wild Thyme (a herb): chewing the 
leaves expelled trapped wind from 
the gut.

•Honeysuckle  (wild ¡ owering 
plant): boiled with pig fat to make 
ointment for warts and boils.

•Sloes (wild berry): dried berries 
were believed to stop diarrhoea 
(known as the ‘bloody � ux’). 

•Leeches: blood-sucking slug-like 
invertebrates were kept in jars and 
put on people’s skin as blood-letting 
was believed to reduce fevers. 

•Snails: rubbing a clean snail’s 
slime on a wound was believed to heal 
it (this works and is used today). 

•Warm hog’s dung: packed in the 
nose with straw to treat nose bleeds.

The Plough Arts Centre

Thomas Wolsey,

John’s wife was born Mary Reynolds, 
the older sister of painter Sir Joshua 
Reynolds (1723 –1792), who founded 
the Royal Academy of Arts. Mary was 
also a talented author, documenting 
rural accents in ‘A dialogue in the 
Devonshire Dialect’, which was 
published with additions by her 
grandson in 1837. 

Friends of Sir Joshua Reynolds often 
accompanied him on his holidays 
to Devon to visit his sister. A regular 
visitor was Dr. Samuel Johnson (1709 
– 1784), who published ‘A Dictionary 
of the English Language’ (one of the 
world’s � rst) in 1755.

Samual Johnson, a regular visitor

Dr Johnson was infamously greedy 
and horri� ed the Palmer family 
when he once stayed by eating a 
whole stack of pancakes, bread, 
yoghurt and fruit which had been 
laid out for breakfast for the whole 
family. 

The rebuilt Guildhall which stood 
alone in the market square was one 
of the buildings lost in a devastating 
� re in 1724 which a  ̈ ected the market 
square with the loss of all of the 
town’s historic records. The Guildhall 
was rebuilt as a more modern Town 
Hall with assembly rooms in the 
modern style on the � rst � oor, then 
extended in grand style in the 1860s.

Medieval illustration of men harvesting wheat with reaping-hooks

Church Lane, which leads 
o  ̈  the churchyard, is one of 
Torrington’s original cobbled 
medieval streets and you can 
still see the open cobbled 
drains in places...imagine how 
the streets would have smelled! 
Opening out onto White’s 
Lane on your right is the old 
Bluecoat Primary School (now 
houses), with walled school 
yard to front. The school 
charity opened in 1872 and 
provided a free education to 
the poor children in the town. 
The children wore a distinctive 
uniform with a blue coat, hence 
the name. 

Opposite is the Vaughan Tapscott 
Gloving Factory, which is a Grade 
II listed building, built in 1884, 
designed by W.C Medland, for 
William Vaughan and Sons 
glove makers. It is of elaborate 
Venetian Gothic style. This was 
the largest factory in the wealthy 
gloving trade in 19th and 20th 
century Torrington. There is a 
big display in the museum on 
the history of Gloving.

Moving along White’s Lane, 
there was a water fountain 
at the junction with Mill 
Street, the site of a medieval 
preaching cross. There is an 
early nonconformist Methodist 
Chapel here, dating to 1832. At 
the top of Mill Street and along 
South Street almost all the 
houses are Listed, being a � ne 
collection of smart merchants’ 
townhouses.

If you walk back down South 
Street you return to the car 
park where the trail started. 
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Directions:
Proceed through the churchyard 
to the CHURCH board. 

St. Michael & All 
Angels Church

church, based in the town. Only the 
east end of the nave and part of the 
chancel date to this period: much 
of the church was extended in the 
1300s and 1400s. Huge parts were 
rebuilt in 1651 after the explosion 
during the Civil War battle. There 
is a stone outside the church on 
the south transept, inscribed: ‘This 
church was blowen up with the powder 
Febrye 16th Anno 1645 and rebuilt Ao 
1651’. The tower had to be rebuilt 
again in the 1800s and the church 
was heavily restored in the 1860s by 
a famous architect William White. 
Drawings of the church from the 
early 19th century show it looking 
quite di  ̈ erent.

St Michael and All Angels’ church has 
had some very famous clergy hold the 
position of Rector of Great Torrington; 
� rst in the 1500s Thomas Wolsey, later 
Cardinal Wolsey and Chancellor to 
Henry VIII. He added the patronage 
and tithes of the holding to a new 
college set up at Oxford. Whilst the 
name of the college was later changed, 
to Christ Church, it is still patron of 
the church today. 

The second famous clergyman is 
John Howe, a Puritan theologian 
appointed in 1654.Famously he 
was known to stay in the pulpit, 
preaching non-stop between 9am 
and 4pm on Sundays. In 1656 he 
was so famous he was e  ̈ ectively 
kidnapped by Oliver Cromwell in 
London and forced to become his 
chaplain. He returned brie� y to 
Torrington in 1662. 
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Torrington’s Greatest 
Son: Thomas Fowler (1777 
–1843) Thomas Fowler, who 
was born in Great Torrington 
in 1777 and was the son of 
a cooper, became a famous 
inventor. Whilst young 
Thomas was apprenticed to 
a trade, he taught himself 
mathematics and soon 
became manager of the local 
bank (you can still see the 
very � ne Regency facade 
of No. 5, Bank House in 
the square). Thomas was 
passionate about social 
justice and was treasurer for 
the Poor Law Union. In 1828 
Thomas patented an early 
central heating system. Then 
in the 1830s he developed 
a series of currency tables 
to help calculate parish fees 
for poor relief, and in 1840 
he invented a calculating 
machine, which went on 
to be exhibited in London 
at King’s College Museum. 
A replica of his machine is 
now exhibited in the Science 
Museum. 

Thanks to:

Funding: Devon County Council (Cllr 
Saywell) Torridge District Councillors 
(Brown/Bright/Cottle-Hunkin), 
Great Torrington Town Council, Great 
Torrington Town Lands Charity, Great 
Torrington Commons Conservators.

Facilitator/Funding: John Eeles 
(on behalf of  Great Torrington 
Futures Group)

Design : Camouka

Text/Research: Emily L.V. Wapshott, 
BA(Hons); MA; PgDip; MSc. -  on behalf 
of Archaeologists Engage (A.E) 

©
 Em

ily W
apshott

©
 Em

ily W
apshott

© Phil Butcher

© Phil Butcher

© Phil Butcher

© Phil Butcher

Anarchy’

of this outcrop.



Client:
Camouka

17
ToneHenge

Personal Project: 
Outdoor Playable  Sculpture


